
 

 

There are so many benefits to writing a blog for your business or organisation. Blogging 

should now be part of the everyday marketing activities, providing much wanted content for 

consumers. The fact is if you don’t blog, your competitors will be and probably are already.  

So, why blog? Let’s find out... 

1. Drives traffic to your website – Every time you write a blog post, it is one more 

indexed page on your website, which means it is one more opportunity for you to 

show up in search engines and drive traffic to your website in organic searches. Also, 

it is one more cue to Google and other search engines that your website is active 

and they should be checking in frequently to see what new content to surface. 

Blogging also helps you get discovered via social media. Every time you write a blog 

post, you are creating content that people can share on social networks, such as 

Twitter, LinkedIn and Facebook. This helps expose your business to new audiences.  

2. Helps convert that traffic into leads –  Now that you have traffic coming to your 

website through your blog, you have an opportunity to convert that traffic into leads. 

Just like every blog post you write is another indexed page, each post is a new 

opportunity to generate new leads. The way this works is really simple - just add 

a lead generating call to action to every blog post. Often, these calls to action lead 

to things like free eBooks, free whitepapers, free fact sheets, free webinars, free 

trials ... basically, any content asset for which someone would be willing to exchange 

their information for.  

3. Positions you as an expert – The best business blogs answer common questions 

their customers have. If you are consistently creating content that is helpful for your 

target and existing customers, they will love you! Can you imagine the impact of 

sending an educational blog post you wrote to clear things up for a confused 

customer? Feel good factor!  

4. Drives long term results – Blog posts rank in search engines. That means for 

days, weeks, months, and years to come, you can continue to get traffic and leads 

from your blog posts. So while you are having a well-deserved day off or jetting off 

to somewhere sunny, you are also driving traffic and leads. The effort you put in 

yesterday can turn into hundreds of thousands of views and leads in the future.  

5. Shows consistency – Have you ever discovered a blog on a business or 

organisation’s website, to find that it is updated once every few years? Doesn’t give 

http://blog.hubspot.com/blog/tabid/6307/bid/5806/Study-Shows-More-Pages-Indexed-by-Google-Means-More-Leads.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/5806/Study-Shows-More-Pages-Indexed-by-Google-Means-More-Leads.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/25082/7-Ways-to-Optimize-Content-for-Social-Sharing.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/33735/The-Business-Blogger-s-Ultimate-Guide-to-Mastering-Lead-Generation.aspx
http://offers.hubspot.com/call-to-action-templates


you bundles of confidence, does it? Don’t fall into the same trap! By posting 
consistently, whether it is once a week or once a month, you are providing the ‘trust’ 
factor and showing commitment.  

6. It ‘humanises’ your organisation – The possibilities of what you can blog about 

are literally endless! You can start with answering existing customer questions, write 

about staff members, upcoming events, charity events, community related projects 

and publish case studies & testimonials.  

Showcasing areas of your organisation ‘humanises’ it and provides that ‘trust’ factor, 
for existing customers, prospects and followers.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Please feel free to call our helpful and knowledgeable team on 01843 572600 if you would like any advice about blogging and 

your content creation. You can also email us at hello@365itsupport.co.uk – we are always happy to help and provide advice for 

your IT requirements, including your social media and content creation. 


